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• Difficulties with adjusting to the new realm of communication
The time for “SOS-communication” or “Send-Out-Stuff” method of distributing information is now 

in the past and the communicators have to be innovative and creative for finding new effective 
methods for disseminating their information. 

• EU information in often too technical, full of jargon, lacks human language
Communicators are often tempted to take this shortcut and copy these texts directly into their 

communication materials without translating it into a simple language that people can 
understand.

• EU-related communication work revolves around official visits and events
Very often EU-related communication work and the related coverage is driven by the activities of 

politicians, EU dignitaries and official events, which produces information that does not appeal 
to most of the target audiences. Not much attention is paid to the actual content – what does 
this meeting signify or initiative mean for local people.

The Eastern Partnership Review:
“EU-related communication in Eastern Partnership countries”



EU RESPONSE: European Council meeting 
(19 & 20 March 2015) – Conclusions
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Objectives of the Task Force

Effective communication and promotion of EU policies 
towards the Eastern Neighbourhood

Strengthening of the overall media environment in the 
Eastern Neighbourhood and in EU Member States

Improved EU capacity to forecast, address and respond 
to disinformation activities by external actors
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Increased EU strategic communications capacity within the EEAS

Improved understanding of media landscape in target countries, and of 
perceptions of EU policy towards Eastern Neighbourhood

Campaigning approach brings more understanding of and support for EU 
policies and activities in target countries

Develop content

Well-developed networks with key EU partners, media reps & civil society, 
better to exchange products, amplify messages and coordinate activities 

Better communication of EU funded programmes, projects and activities 
in Eastern neighbourhood 
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Outcomes over the year

Objective 1: Effective communication & promotion of 
EU policies towards Eastern Neighbourhood



Some examples of outputs…



EU speaks Russian…



Stronger support for freedom of media and freedom of expression in 
Eastern Neighbourhood 

Better public diplomacy in the Neighbourhood 

Capacity building for journalists and media actors 

Greater pluralism in Russian language media space 
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Outcomes over the year

Objective 2: Strengthened overall media environment 
including support for independent media



• EU Member States’ focal points, existing topical groups as Friends of 
Ukraine and other EU institutions active in the region

• Follow-up to the European Endowment for Democracy feasibility study on 
Russian Language Media Initiatives

• Working with emerging new initiatives to support independent media in the 
region, including Russian Language News Exchange led by a Dutch 
company and new Baltic Media Centre of Excellence

• European Commission’s DG NEAR has just launched new OPEN 
Neighbourhood programme, focused on improving communication in the East 
and supporting media in the region

Main cooperation partners



Objective 3: Improved EU capacity to forecast, 
address and respond to disinformation activities by 

external actors

Civil society plays greater role as media watchdog to hold governments 
to account 

Greater awareness of disinformation activities; more developed critical 
thinking and media literacy 

Develop content

Strengthened cooperation on regulatory issues 
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Outcomes over the year



Some examples of outputs…
…Raising awareness with analysis



Are you a ''myth buster''?
…Disinformation review



Follow us on twitter… 
…@EUvsdisinfo



East


